
Bored? 
!
!

Redesign your brand.



Now please help me take another  photo? 
!

Everyone please 
for 30 seconds  

use your phone or laptop 
to look up the word ‘branding’.



What happens when Banksy  
subverts the very brand he's become?  
!
“On Sunday, a booth appeared in Central 
Park selling “signed,” “100% original” 
Banksys—at $60 a piece. Except for a few 
tourists, everyone ignored it. The booth 
seemed to be evidence of the cashing-in on 
any current event, from 9/11 to Occupy to 
a famous street artist’s “residency,” that 
we do in this most capitalist of cities. But 
it was real.” !
http://creativetimereports.org/2013/10/15/banksy-takes-art-
world-money-but-wont-buy-its-line-molly-crabapple/

http://creativetimereports.org/2013/10/15/banksy-takes-art-world-money-but-wont-buy-its-line-molly-crabapple/


http://www.thevillagepetstoreandcharcoalgrill.com/


Gold & Chocolate Prizes! 
The ART of Marketing Art

http://friezelondon.com/


What’s her story? 

http://www.inquisitr.com/1004573/emirs-daughter-spends-1-billion-a-year-on-art-works/


Better than the rest? or just more expensive? 
In which cultural estuary does it exist?

https://www.artbasel.com/


https://www.artbasel.com/-/media/ArtBasel/Documents/Press_Release_Hong_Kong/18_March_2013/Art_Basel_HK_Encounters_2013.pdf


Hong Kong Intervention 
Sun Yuan and Peng Yu 
(2009) 
!
“For this series of 200 photographs, Yung invited 100 Filipino domestic 
workers to take a picture of their work spaces, with the stipulation that 
the photograph must include within it a faux, toy grenade, provided by 
the artist.” !
https://www.artbasel.com/-/media/ArtBasel/Documents/Press_Release_Hong_Kong/18_March_2013/Art_Basel_HK_Encounters_2013.pdf 

Discuss ethics of issues raised.

http://www.osagegallery.com/Exhibitions_past.html
https://www.artbasel.com/-/media/ArtBasel/Documents/Press_Release_Hong_Kong/18_March_2013/Art_Basel_HK_Encounters_2013.pdf
https://www.artbasel.com/-/media/ArtBasel/Documents/Press_Release_Hong_Kong/18_March_2013/Art_Basel_HK_Encounters_2013.pdf


What style of art does this gallery represent? 
To whom is it aimed?

http://www.2p-gallery.com/#/exhibition/4574244640


DEALERS



The Blue Boy  
Thomas Gainsborough 
(c. 1770)  
!
SOLD 
by Joseph Henry Duveen 
[reputedly the first branded dealer] 
in 1921 for “$4 million in 2007 currency) 
at a time when the painting was owned  
by the Duke of Westminster,  
whom Duveen had never met. 
No problem. Duveen negotiated  
a purchase about 2 months after he had 
sold the work.” !
The $12 Million Stuffed Shark: The Curious Economics of 
Contemporary Art  
Don Thompson (2010) Pg. 32 

!
!



Stephen Spender, April 9th 1982. 
Composite Polaroid, 34.75 x 30". Images 
courtesy of David Hockney, inc.

http://www.vqronline.org/articles/2013/fall/hockney-weschler/


“When you pay high for the priceless, 
you acquire it cheaply.” 

!
-- Joseph Henry Duveen 

“He was the first to sell social status  
in the guise of selling art.” 

!
!!

The $12 Million Stuffed Shark:  
The Curious Economics of Contemporary Art  

Don Thompson (2010) Pg. 33 



Leo Castelli (seated) 
Jasper Johns standing 
!
“an Italian banker who opened  
a New York gallery in 1957” 
!
“…was one of the first to pay his artists a stipend.” 
!
!!
The $12 Million Stuffed Shark:  
The Curious Economics of Contemporary Art  
Don Thompson (2010) Pg. 34 





“Willem de Kooning said of Castelli, 
!
‘That son of a bitch,  
you could give him two beer cans 
and he could sell them.’  
!
Jasper Johns laughed  
and created a sculpture of two Ballantine Ale 
empties. Castelli immediately sold the work 
to collectors Robert and Ethel Scull. The cans 
are now in a German museum.” 
!!
The $12 Million Stuffed Shark:  
The Curious Economics of Contemporary Art  
Don Thompson (2010) Pg. 35 

JOHNS, Jasper 
Painted Bronze (Ballantine Ale) 
1960 
Painted bronze 
14 x 20.3 x 12.1 cm (5 1/2 x 8 x 4 3/4") 
Kunstmuseum Base

http://www.artchive.com/artchive/J/johns/ale.jpg.html


Larry Gagosian 
!
“manages more 
gallery space than 
any other dealer in 
the world.” 
!
Pre-sells  
entire shows 
just with phone 
calls. 
!!
The $12 Million Stuffed Shark:  
The Curious Economics of 
Contemporary Art  
Don Thompson (2010) Pg. 36 

http://www.yatzer.com/1901_gagosian_openings_new_york_shop__athens_gallery


19

http://www.gagosian.com/exhibitions/jeff-koons--november-06-2014


Larry Gagosian 
!
“… shows at Gagosian sell out 
because a gallery employee phones 
clients and says ‘Larry said you need 
this for your collection.’ One former 
Gagosian employee claims that in 
about a quarter of the cases, clients 
say ‘I’ll take it’ without ever asking 
‘What does it look like?’ or ‘How 
much?’” 
!!
The $12 Million Stuffed Shark:  
The Curious Economics of Contemporary Art  
Don Thompson (2010) Pg. 38 !!!!!
largeexcedrinbox 
Tom Friedman 
(2006) 
!
SOLD for up to $500,000 
by seeing jpegs online 
!

http://www.nytimes.com/2007/02/04/arts/design/04fink.html?pagewanted=print&_r=0


Jay Jopling 
!
“White Cube’s approach differs from 
that of Gagosian or most major 
galleries. While Jopling represents 
about twenty artists including Hirst 
and Emin, Lucain Freud, Jake and 
Dinos Chapman, and Ellsworth Kelly, 
hedoes not show them at regular 
intervals, nor deos he have a 
contract with any artist. Each is a 
free agent for whom White Cube is 
accepted as their principal UK 
dealer.” 
!!
The $12 Million Stuffed Shark:  
The Curious Economics of Contemporary Art  
Don Thompson (2010) Pg. 40 !!!!
!

http://db-artmag.de/en/52/feature/the-human-zoo-jake-dinos-chapman/


Jay Jopling 
!
“White Cube’s approach differs from 
that of Gagosian or most major 
galleries. While Jopling represents 
about twenty artists including Hirst 
and Emin, Lucain Freud, Jake and 
Dinos Chapman, and Ellsworth Kelly, 
hedoes not show them at regular 
intervals, nor does he have a 
contract with any artist. Each is a 
free agent for whom White Cube is 
accepted as their principal UK 
dealer.” 
!!
The $12 Million Stuffed Shark:  
The Curious Economics of Contemporary Art  
Don Thompson (2010) Pg. 40 !!!!
!

Famine 
Jake & Dinos Chapman 
(2004)

http://db-artmag.de/en/52/feature/the-human-zoo-jake-dinos-chapman/


http://www.saatchigallery.com/aipe/sarah_lucas.htm


“Hot iron brands are the 
only instant, permanent 
cattle ID that are time 
tested for thousands of 
years with virtually no 
changes to the process.”

BRANDING

http://www.dickinsonlonghorn.net/longhorn_info/management_tips/index.cfm?con=nais_and_hot_brand


Han Dynasty Urn  
with Coca-Cola Logo 
Ai Weiwei 
(1994) 
!
10" by 11" by 11” paint 
Han Dynasty urn

What have critics  
said about this work?



Name the source painting?

http://www.pixel77.com/15-creative-ads-inspired-famous-paintings/


http://justpaste.it/9rj


Le fils de l'homme 
Rene Magritte  
(1964) 

http://justpaste.it/9rj


Madonna of Port Lligat  
Salvador Dali 
(1949)

http://justpaste.it/9rj


Name the source painting?

http://justpaste.it/9rj


Mazda 
Che Agency 
(2006)

http://www.coloribus.com/adsarchive/outdoor/mazda-sponsorship-of-picasso-exhibition-picasso-8636805/


La DS  
Gabriel Orozco.  
(1993)  
!
Modified Citroën DS 
55 3/16 x 189 15/16 x 45 5/16" (140.1 x 482.5 x 115.1 cm).



“Journalist and author Rob Walker has 
a long history of projects that look at 
the intersection of designed objects 
and consumer behavior. Formerly of 
the Times Magazine "Consumed" 
column and currently found at Design 
Observer, Walker coined the term 
"murketing" in his 2008 book, Buying 
In: The Secret Dialogue Between What 
We Buy and Who We Are, to describe 
the blurred strategy between 
marketing and entertainment used to 
sell products without the 
associations of an overt branding 
campaign.” !
http://rhizome.org/editorial/2012/dec/10/rob-
walker/  
 

Shawn Wolfe,  
Vending Machineries 
(2001)

"murketing" 

Is entertainment marketing?

http://rhizome.org/editorial/2012/dec/10/rob-walker/


“Tell me about yourself, and you might mention where 
you're from, the music you prefer, perhaps a favorite writer 
or filmmaker or artist, possibly even the sports teams you 
root for. But I doubt you'll mention brands or products. That 
would seem shallow, right? There's just something 
illegitimate about openly admitting that brands and 
products can function as cultural material, relevant to 
identity and expression. It's as if we would prefer this 
weren't true. (But we know it is: Tell me about a neighbor, 
co-worker, someone you met at a party, and it becomes far 
easier, convenient, maybe even necessary, to situate that 
other person within branded material culture.)”

As Real As It Gets 
organized by Rob Walker !
http://www.apexart.org/exhibitions/walker.php  
 

What brand are you?

http://www.apexart.org/exhibitions/walker.php


As Real As It Gets 
organized by Rob Walker 
!
http://www.apexart.org/exhibitions/walker.php  
 

http://www.apexart.org/exhibitions/walker.php


artvertiser 

“The Artvertiser is a software platform for replacing billboard advertisements 
with art in real-time. It works by teaching computers to 'recognise' individual 
advertisements so they can be easily replaced with alternative content, like 
images and video.” -- http://theartvertiser.com/ 

What would you put there?

http://theartvertiser.com/
http://theartvertiser.com/
http://theartvertiser.com/


“The Artvertiser considers 
Puerta del Sol Madrid, 
Times Square New York, 
Shibuya Tokyo and other 
sites dense with 
advertisements as potential 
exhibition space. ” 
!
-- http://
theartvertiser.com/ 

What differences exist between an exhibit and ads?

http://theartvertiser.com/
http://theartvertiser.com/


“The Artvertiser software is 
trained to recognise 
individual advertisements, 
each of which become a 
virtual 'canvas' on which an 
artist can exhibit images or 
video when viewed through 
the hand-held device. We 
refer to this as Product 
Replacement. ” 
!
-- http://
theartvertiser.com/ 

Name the art works in this image? 
Why were they chosen?

http://theartvertiser.com/


“While offering itself as a new platform for public art, 
The Artvertiser seeks to highlight the contradiction of 
Public Space in the context of what can and cannot be 
written on the surface of our cities. ” 
!
-- http://theartvertiser.com/ 

Is there anything forbidden in advertising?

http://theartvertiser.com/


Julian Oliver is a New 
Zealander,  
Critical Engineer and artist 
based in Berlin. 

http://criticalengineering.org/
http://julianoliver.com/


are ads art?



Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

What visual aesthetic style has this ad adopted?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

Who is this?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

Is there alternative culture 
or an opposition 
to advertising in Hong 
Kong? 

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

Explain spam trolls and people paid to do product placement on forums.

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

Why a volcano? What do symbols like this represent? Why do both art and ads use them?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

Why does familiarity and gaming sell? What is demographic of desire?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

Contrast this image with the previous ones. Explain why it is here.

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

is this a frame from an ad or from an artwork?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

What is this? Discuss.

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

Why do disasters motivate? What do they motivate?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

Why this? What symbolic field does it emerge from?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

Who paid for this? Did anyone pay?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

Explain the post-modern meta-frame applied over flight simulator and romance.

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


Cluster Mag > Arts > The End of Us Versus Them 
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# 
By Brad Troemel 

http://youtu.be/v8_AA2eGbnI 

Who are coup de grace?

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI


http://dinca.org/rafael-rozendaal-one-question-artist-interview/4688.htm


Stagnation means Decline 
Rafael Rozendall 
(2002) 
!
http://www.stagnationmeansdecline.com/ 

What is his story?

http://www.stagnationmeansdecline.com/
http://www.stagnationmeansdecline.com/
http://www.stagnationmeansdecline.com/


“In the 1990s Saatchi started to 
sell his American collection and 
buy contemporary work from 
Britain. Among his first purchases: 
a glass container holding a cow's 
rotting head, with maggots and 
flies, by a recent art school 
graduate named Damien Hirst. 
Saatchi also acquired "Everyone I 
Have Ever Slept With 1963-1995," 
by Tracey Emin, a tent appliquéd 
with names of the artist's sex 
partners, her relatives and her 
two aborted children, reportedly 
paying $60,000. Saatchi started 
making the rounds of young 
artists' studios, showing up in his 
green ROLLS-ROYCE ( RYCEY.PK - 
NEWS - PEOPLE ) and, if he liked 
the work, buying an artist's entire 
inventory.” !
http://www.forbes.com/forbes/2009/1228/smart-
collecting-chapman-hirst-art-of-being-charles-saatchi.html 

What is his story?

http://www.artoholic.com/
http://www.forbes.com/forbes/2009/1228/smart-collecting-chapman-hirst-art-of-being-charles-saatchi.html
http://www.forbes.com/forbes/2009/1228/smart-collecting-chapman-hirst-art-of-being-charles-saatchi.html


Tell me the story of this ad.

http://marzipanandmarmite.wordpress.com/2011/07/31/tackling-an-age-old-controversy/


“Saatchi & Saatchi is a global advertising 
agency network with 140 offices in 76 
countries and over 6,500 staff. It was 
founded in London in 1970 but now 
headquartered in New York. The parent 
company of the agency group was known 
as Saatchi & Saatchi PLC from 1976 to 
1994, was listed on the London Stock 
Exchange until 2000 and for a time, was a 
constituent of the FTSE 100 Index. In 2000, 
the group was acquired by 
thePublicis Groupe.”

How much is it worth? Post links to their current work.

http://en.wikipedia.org/wiki/Advertising_agency
http://en.wikipedia.org/wiki/London_Stock_Exchange
http://en.wikipedia.org/wiki/London_Stock_Exchange
http://en.wikipedia.org/wiki/FTSE_100_Index
http://en.wikipedia.org/wiki/Publicis


NEW MEDIA



Hyper-Matrix 
Jin-Yo Mok 
(2012) !
Hyundai corporate sponsored installation 
In talk at SCM in January, he referred to himself as Korea’s richest media artist. 
https://vimeo.com/46857169 
http://www.fastcodesign.com/1670724/a-movie-theaters-walls-broken-into-thousands-of-pulsating-
pixels  
http://www.thecreatorsproject.com/creators/jin-yo-mok 

Should artists work in advertising?

https://vimeo.com/46857169
https://vimeo.com/46857169
http://www.fastcodesign.com/1670724/a-movie-theaters-walls-broken-into-thousands-of-pulsating-pixels
http://www.fastcodesign.com/1670724/a-movie-theaters-walls-broken-into-thousands-of-pulsating-pixels
http://www.thecreatorsproject.com/creators/jin-yo-mok
http://www.thecreatorsproject.com/creators/jin-yo-mok


What is R&D? 
Do you agree?

http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/


PSFK? WMMNA? Creative Applications?

http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/


How 
has psfk 
changed? 
 
What is  
style? 
Does  
it differ  
from 
depth?

http://www.psfk.com/


Find an artist 
on  
we make money not art 
who makes art that  
looks like ads. 
!
Describe and discuss.

http://we-make-money-not-art.com/


Are artists on Creative Applications brands?

http://www.creativeapplications.net/


http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/


http://www.evan-roth.com/work/


Describe 
an interactive 
ad or artwork 
you  
experienced.

http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/


Is this institute 
a brand?  
!
Why do they  
exist? 
!
Why are they  
named  
“applied 
autonomy”?

http://www.appliedautonomy.com/


What could 
you sell 
with  
this? 
!
Which 
company 
stole  
it?

http://www.chrisoshea.org/hand-from-above


How was it made? Reverse engineer it.

https://vimeo.com/38017188


Is this art? If not, why not?

https://vimeo.com/channels/smartmotion/47172247


Who are  
S*****? 
!
Are they 
thieves? 
!
Which artists 
stole? Are they 
thieves. 
!
Define 
and discuss 
appropriation.

http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/


Faust!
A PARTIAL LIST OF FAUST IN HISTORY !
Mercedes-Benz - Soul - Super Bowl XLVII (2013)  
http://adland.tv/commercials/mercedes-benz-soul-super-bowl-xlvii-usa  !
Jan Svankmejer, Faust (1994) 
http://youtu.be/38nSgWs26TE  !
Johann Wolfgang von Goethe, Faust (1808) !
Faust, etching by Rembrandt (c. 1650) !
Christopher Marlowe, The Tragical History of Doctor Faustus (1604) !
Historia von D. Johann Fausten,  (1587) !

Is a story like a commodity? Is a myth? 

http://adland.tv/commercials/mercedes-benz-soul-super-bowl-xlvii-usa
http://adland.tv/commercials/mercedes-benz-soul-super-bowl-xlvii-usa
http://adland.tv/commercials/mercedes-benz-soul-super-bowl-xlvii-usa
http://youtu.be/38nSgWs26TE
http://youtu.be/38nSgWs26TE
http://en.wikipedia.org/wiki/Johann_Wolfgang_von_Goethe
http://en.wikipedia.org/wiki/Johann_Wolfgang_von_Goethe
http://en.wikipedia.org/wiki/Rembrandt
http://en.wikipedia.org/wiki/The_Tragical_History_of_Doctor_Faustus
http://en.wikipedia.org/wiki/The_Tragical_History_of_Doctor_Faustus
http://en.wikipedia.org/wiki/The_Tragical_History_of_Doctor_Faustus
http://en.wikipedia.org/wiki/Historia_von_D._Johann_Fausten_(chapbook)
http://en.wikipedia.org/wiki/Historia_von_D._Johann_Fausten_(chapbook)
http://en.wikipedia.org/wiki/Historia_von_D._Johann_Fausten_(chapbook)


TIME FOR YOU TO DO SOME IN-CLASS RESEARCH 
!

Enjoy this DEC (discovery-enriched curriculum) moment.  
!

Use them cellphones. 
Explore the links on the following page.  

Find precedents for examples. 
!

Use CLAPP 
http://glia.ca/scm/CLAPP  

!
Develop a critical sense of the history underlying ads, 

post the evolution and lineage of ideas moving through culture. 
Use the knowledge you already have: Hong Kong references welcomed. 

!!
Remember: blog presentations are tomorrow. Use this time to make a post.

http://glia.ca/scm/CLAPP


RESOURCES



https://vimeo.com/album/2124322


https://www.google.com.hk/search?q=logo


http://adland.tv/SuperBowlCommercials


Google - Parisian Love - (2010) :30  
http://adland.tv/commercials/google-parisian-love-2010-30 
!
The Machine is Us/ing Us (2007) 
http://youtu.be/NLlGopyXT_g  
!
  

http://adland.tv/commercials/google-parisian-love-2010-30
http://adland.tv/commercials/google-parisian-love-2010-30
http://adland.tv/commercials/google-parisian-love-2010-30
http://youtu.be/NLlGopyXT_g


http://www.urlesque.com/2009/04/07/the-100-most-iconic-internet-videos/


http://www.youtube.com/watch?v=hNXL0SYJ2eU&feature=share&list=UU1kdURWGVjuksaqGK3oGoxA


EXTRAS



http://go.constantcontact.com/socialconcierge


Dentsu (ad agency sponsored AR toy video) 
Suwappu 
(2011) !
http://www.mcgarrybowen.co.uk/blog/2011/04/05/introducing-suwappu/ 

http://www.mcgarrybowen.co.uk/blog/2011/04/05/introducing-suwappu/
http://www.mcgarrybowen.co.uk/blog/2011/04/05/introducing-suwappu/
http://www.mcgarrybowen.co.uk/blog/2011/04/05/introducing-suwappu/


Wobbles 
Lena Steinkühler  
(2013)

https://vimeo.com/52529919
https://vimeo.com/squaredesign
https://vimeo.com/squaredesign


http://www.sonicscoop.com/2012/05/27/music-supervision-at-saatchi-saatchi-ryan-fitch-on-licensing-libraries-and-discovering-new-artists/


http://www.saatchis.com/


http://adland.tv/content/liaa-2007-gold-print-winners


http://fx.worth1000.com/entries/607122/brain-brand


http://thomasgokey.com/artwork/233751_Total_Amount_of_Money_Rendered_in.html

