Bored?

Redesign your brand.



Now please help me take another photo?

Everyone please
for 30 seconds
use your phone or laptop
to look up the word ‘branding’.



What happens when Banksy
subverts the very brand he’'s become?

“On Sunday, a booth appeared in Central
Park selling “signed,” “100% original”
Banksys—at $60 a piece. Except for a few
tourists, everyone ignored it. The booth
seemed to be evidence of the cashing-in on
any current event, from 9/11 to Occupy to
a famous street artist’s “residency,” that
we do in this most capitalist of cities. But
it was real.”

http://creativetimereports.org/2013/10/15/banksy-takes-art-
world-money-but-wont-buy-its-line-molly-crabapple/



http://creativetimereports.org/2013/10/15/banksy-takes-art-world-money-but-wont-buy-its-line-molly-crabapple/
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Do you want



http://www.thevillagepetstoreandcharcoalgrill.com/

Gold & Chocolate Prizes!
The ART of Marketing Art


http://friezelondon.com/

What’s her story?

Emir's Daughter Spends $1 Billion A Year On Art
Works

An emir’s daughter was named the world’s most powerful figure in the art world thanks to a
massive spending spree on art works that reaches $1 billion per year


http://www.inquisitr.com/1004573/emirs-daughter-spends-1-billion-a-year-on-art-works/

Better than the rest? or just more expensive?

In which cultural estuary does it exist?

Art|Basel
Basel|Miami Beach|Hong Kong

PAFY I~

View the gallary list for At Watch the latest talks wdeos Ra d ar ut the histos Arnt Ar;‘i atmr o show iIn Watch the latest talks wdeos

Basel in Miami Beach 2013 » from Basel » Basel 2014 are crlmc » from Hong Kong »



https://www.artbasel.com/

Art Basel

PRESS RELEASE
HONG KONG | MARCH | 18 | 2013

ENCOUNTERS: 17 AMBITIOUS, LARGE-SCALE PROJECTS

Art Basel announced today the 17 artworks to be presented within the Encounters sector
in Hong Kong, dedicated to showing large-scale sculptural installations by leading artists
from around the world. Yuko Hasegawa, Chief Curator of the Museum of Contemporary
Art, Tokyo and Curator of the Sharjah Biennial 11, curates the sector for the inaugural
edition of the Hong Kong show.

Encounters will offer a strong representation of galleries from Hong Kong, exhibited
alongside projects by galleries from India, Japan, Korea, Mainland China, Germany,
Ireland, Italy, and the United Kingdom. The works will range from sculptures in traditional
media such as marble, wood and bronze to installations inviting audience participation.
With some reaching over five meters in height and others taking over 70 square meters of
exhibition space, these major artworks will punctuate the Galleries sector, through
placement on sixteen-meter wide boulevards, sited on both exhibition floors.


https://www.artbasel.com/-/media/ArtBasel/Documents/Press_Release_Hong_Kong/18_March_2013/Art_Basel_HK_Encounters_2013.pdf

Discuss ethics of issues raised.

Hong Kong Intervention
Sun Yuan and Peng Yu
(2009)

“For this series of 200 photographs, Yung invited 100 Filipino domestic
workers to take a picture of their work spaces, with the stipulation that
the photograph must include within it a faux, toy grenade, provided by
the artist.”

h ://www.ar .com/-/media/ArtBasel/Documents/Pr R Hong Kong/18_March_2013/Art_B. HK_Encounters_201 f


http://www.osagegallery.com/Exhibitions_past.html
https://www.artbasel.com/-/media/ArtBasel/Documents/Press_Release_Hong_Kong/18_March_2013/Art_Basel_HK_Encounters_2013.pdf
https://www.artbasel.com/-/media/ArtBasel/Documents/Press_Release_Hong_Kong/18_March_2013/Art_Basel_HK_Encounters_2013.pdf

What style of art does this gallery represent?
To whom is it aimed?

2P CONTEMPORARY ART GALLERY

GF , 23 Po Tk Suam. Su Ying Pen, Hoag Kong | www Jp-gallny som

I Toe - S& 13,00 - 19.00, © «552 2300 2131, & =i dy-galicry com
UPCOMING EXHIBITION
Exhibition
Artists My Dear, You Shouldn't Believe in F airytales
Upcoming Programs Tejal Shah, Erkka Nissinen and Chen Zhou
ARSive Curated by Angel Woog
b Opening Reception: Wednesday, 20. March 2013, 6.30 - 8.30pm
Nows (Updated) 20 March — 10 April 2013
About 2P
Verwe Rental My Dear, You Shouldn’t Believe in Fairytales takes the construct:on
Intemships of fairytales as a metaphor for the legitimization of naratives as a

point of departure, and through a selection of works including Tejal
Shah's video installation & JOCUMENTA (13), Between the Waves,
Erkka Nissinen's 2011 Illy Prize winning Rigld Regime; and Chen
Zhou's new work, My Loving Artist - Yu Honglei, soeks 10 investigate
the ideas of narrative, the body-subject and issues sarrounding the
enquiries im0 thewr (delegiumazation, (in)approprimencss and
un/interchangeability.

Contact Us

Toal Shab, Berweex she Wowe, Mt <chamnel vadoo imcalision, 2002
Video stilll, Chasad |


http://www.2p-gallery.com/#/exhibition/4574244640

DEALERS



| The Blue Boy
| Thomas Gainsborough
(c. 1770)

| SOLD

by Joseph Henry Duveen

[reputedly the first branded dealer]

in 1921 for “S$4 million in 2007 currency)
at a time when the painting was owned

by the Duke of Westminster,

whom Duveen had never met.

No problem. Duveen negotiated

a purchase about 2 months after he had
sold the work.”

The $12 Million Stuffed Shark: The Curious Economics of
Contemporary Art
Don Thompson (2010) Pg. 32
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Stephen Spender, April 9th 1982.
Composite Polaroid, 34.75 x 30". Images
courtesy of David Hockney, inc.



http://www.vqronline.org/articles/2013/fall/hockney-weschler/

“When you pay high for the priceless,
you acquire it cheaply.”

-- Joseph Henry Duveen
“He was the first to sell social status
in the guise of selling art.”

The $12 Million Stuffed Shark:
The Curious Economics of Contemporary Art
Don Thompson (2010) Pg. 33



'Leo Castelli (seated)
Jasper Johns standing

“an Italian banker who opened
a New York gallery in 1957”

“...was one of the first to pay his artists a stipend.”

The $12 Million Stuffed Shark:
The Curious Economics of Contemporary Art
Don Thompson (2010) Pg. 34







JOHNS, Jasper

Painted Bronze (Ballantine Ale)

1960

Painted bronze

14x20.3x12.1cm (51/2x 8 x4 3/4")
Kunstmuseum Base

“Willem de Kooning said of Castelli,

‘That son of a bitch,
you could give him two beer cans
and he could sell them.’

Jasper Johns laughed

and created a sculpture of two Ballantine Ale
empties. Castelli immediately sold the work
to collectors Robert and Ethel Scull. The cans
are now in a German museum.”

The $12 Million Stuffed Shark:
The Curious Economics of Contemporary Art
Don Thompson (2010) Pg. 35


http://www.artchive.com/artchive/J/johns/ale.jpg.html

Larry Gagosian

“manages more
gallery space than
any other dealer in
the world.”

Pre-sells

entire shows
just with phone
calls.

The $12 Million Stuffed Shark:
The Curious Economics of
Contemporary Art

Don Thompson (2010) Pg. 36



http://www.yatzer.com/1901_gagosian_openings_new_york_shop__athens_gallery

JEFF KOONS

HULK ELVIS
NOVEMBER 6 - DECEMBER 20,
2014

7 /¥ Pecdder Building

12 Pedder Street

Central, Hong Kong
T.852.2151.0555F, 852.2151.0853
hongkong@gagosian.com

Mours: Tue-Sat 11-7

Callery Information

Callery Map

* ABOUT EXHIBITION
e ARTIST INFO

GAGOSIAN GALLERY

JEFF KOONS, Muik (Friends), 2004-12, polychromed bronze, 71
1/4 %48 1/2 x 26 Inches (181 x 123.2 x 66 cm) © Jeff Koons

SHOP

\
\\\ //
JEFF KOONS
Banality Series Service Plate
View Now b

19


http://www.gagosian.com/exhibitions/jeff-koons--november-06-2014

Larry Gagosian

“... shows at Gagosian sell out
because a gallery employee phones
clients and says ‘Larry said you need
this for your collection.’ One former
Gagosian employee claims that in
about a quarter of the cases, clients
say ‘I’ll take it’ without ever asking
‘What does it look like?’ or ‘How
much?’”

The $12 Million Stuffed Shark:
The Curious Economics of Contemporary Art
Don Thompson (2010) Pg. 38

largeexcedrinbox
Tom Friedman
(2006)

SOLD for up to $500,000
by seeing jpegs online



http://www.nytimes.com/2007/02/04/arts/design/04fink.html?pagewanted=print&_r=0



http://db-artmag.de/en/52/feature/the-human-zoo-jake-dinos-chapman/

Famine
Jake & Dinos Chapman
(2004)

Jay Jopling

“White Cube’s approach differs from
that of Gagosian or most major
galleries. While Jopling represents
about twenty artists including Hirst
and Emin, Lucain Freud, Jake and
Dinos Chapman, and Ellsworth Kelly,
hedoes not show them at regular
intervals, nor does he have a
contract with any artist. Each is a
free agent for whom White Cube is
accepted as their principal UK
dealer.”

The $12 Million Stuffed Shark:
The Curious Economics of Contemporary Art
Don Thompson (2010) Pg. 40


http://db-artmag.de/en/52/feature/the-human-zoo-jake-dinos-chapman/

SARAH LUCAS EXHIBITED AT THE SAATCHI GALLERY

Au Naturel 1994 Mattres s, water bucket. melons, oranges and cucumber 84 x 168 x 145 cm


http://www.saatchigallery.com/aipe/sarah_lucas.htm

BRANDING

“Hot iron brands are the
only instant, permanent
cattle ID that are time
tested for thousands of

years with virtually no
changes to the process.”



http://www.dickinsonlonghorn.net/longhorn_info/management_tips/index.cfm?con=nais_and_hot_brand

What have critics
said about this work?

Han Dynasty Urn
with Coca-Cola Logo
Ai Weiwei

(1994)

10" by 11" by 11” paint
Han Dynasty urn




Name the source painting?

Arte dhesaler e s pespecting



http://www.pixel77.com/15-creative-ads-inspired-famous-paintings/

DON'T BE LOST IN

THE UEIRD
UORLD OF INVESTHENTS.

) o i
B



http://justpaste.it/9rj
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'. (1964)
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~ Salvador Dali

| (1949)



http://justpaste.it/9rj

Name the source painting?



http://justpaste.it/9rj
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Mazda
Che Agency
(2006)


http://www.coloribus.com/adsarchive/outdoor/mazda-sponsorship-of-picasso-exhibition-picasso-8636805/

La DS
Gabriel Orozco.
(1993)

Modified Citroen DS
553/16 x 189 15/16 x 45 5/16" (140.1 x 482.5 x 115.1 cm).



Is entertainment marketing?

"murketing”

“Journalist and author Rob Walker has
a long history of projects that look at
the intersection of designed objects
and consumer behavior. Formerly of
the Times Magazine "Consumed”
column and currently found at Design
Observer, Walker coined the term
“murketing” in his 2008 book, Buying
In: The Secret Dialogue Between What
We Buy and Who We Are, to describe
the blurred strategy between
marketing and entertainment used to
sell products without the
associations of an overt branding
campaign.”

Shawn WOlfe’ http://rhizome.org/editorial/2012/dec/10/rob-
Vending Machineries walker/

(2001)



http://rhizome.org/editorial/2012/dec/10/rob-walker/

What brand are you?

“Tell me about yourself, and you might mention where
you're from, the music you prefer, perhaps a favorite writer
or filmmaker or artist, possibly even the sports teams you
root for. But | doubt you'll mention brands or products. That
would seem shallow, right? There's just something
illegitimate about openly admitting that brands and
products can function as cultural material, relevant to
identity and expression. It's as if we would prefer this
weren't true. (But we know it is: Tell me about a neighbor,
co-worker, someone you met at a party, and it becomes far
easier, convenient, maybe even necessary, to situate that
other person within branded material culture.)”

As Real As It Gets
organized by Rob Walker

http://www.apexart.org/exhibitions/walker.php



http://www.apexart.org/exhibitions/walker.php

As Real As It Gets
organized by Rob Walker

http://www.apexart.org/exhibitions/walker.php



http://www.apexart.org/exhibitions/walker.php

What would you put there?
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“The Artvertiser is a software platform for replacing billboard advertisements
with art in real-time. It works by teaching computers to ‘recognise’ individual
advertisements so they can be easily replaced with alternative content, like
images and video.” -- http://theartvertiser.com/



http://theartvertiser.com/
http://theartvertiser.com/
http://theartvertiser.com/

What differences exist between an exhibit and ads?

advertising

artvertising

“The Artvertiser considers
Puerta del Sol Madrid,
Times Square New York,
Shibuya Tokyo and other
sites dense with
advertisements as potential
exhibition space. ”

-- http://
theartvertiser.com/



http://theartvertiser.com/
http://theartvertiser.com/

Name the art works in this image?
Why were they chosen?

“The Artvertiser software is
trained to recognise
individual advertisements,
each of which become a
virtual ‘canvas’ on which an
artist can exhibit images or
video when viewed through
the hand-held device. We
refer to this as Product
Replacement. ”

THE ARTUE DSRS] -- http://
A MOBILE TACTICAL URBAN-EXHIBITICN PLATFORM BY OLIVER, DIAZ P theartvertiser.com/



http://theartvertiser.com/

Is there anything forbidden in advertising?

The Artvertiser seeks to highlight the contradiction of
Public Space in the context of what can and cannot be
written on the surface of our cities. ”

-- http://theartvertiser.com/



http://theartvertiser.com/

Julian Oliver is a New
Zealander,

Critical Engineer and artist
based in Berlin.



http://criticalengineering.org/
http://julianoliver.com/

are ads art?



What visual aesthetic style has this ad adopted?

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/#
By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/

Who is this?

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/#
By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/

Is there alternative culture
or an opposition

to advertising in Hong
Kong?

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-o
By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/

Explain spam trolls and people paid to do product placement on forums.

m Ryder Ripps 4 hours ago -
]

| like Under Armour because it fits into my ethos on art.. form dictated by function, subversion based on
appropriation of popculture or things that arent "meant for me".. the archetype of an Under Armour wearer is
basically the type of person who called me "faggot” in middle school and put gum in my hair, so | feel like by
wearing it | am rising above, and in a way reclaiming ownership.. | also like the silly idea that the clothes are
designed for a function over simply a "style”, which as we know,, is SO TRITE, !! | think the internet sort of
changes (disrupts?) the ideology and purpose of "counter-culture®,, which traditionally has been hinged on
subverting "popular culture® in order to stand out or separate oneself against it,,, an ideology which manifests
itself in extreme styles such as loud or ‘alt music and clothing;, promulgated as necessary signifiers for an
anti-whatever attitude,, also known as "alternative”. | find it harder to define what is and isn't alternative in this
day and age where TV and print are becoming increasingly irrelevant;; media is becoming increasingly
decentralized,,, now it is in the mass-media's best interest to take more of a bottom up rather than top

down approach to reach its audience/critical mass,, within this rubric, what is and isn't alternative is more
vague, malleable and up-for-grabs, in a world where the office/studio/institution is being rendered obsolete,
context undoubtedly defines everything. For more pictures of me looking fly in my Under Armour please
checkout http/iryder-ripps.com/UNDER_A... ,,, thamoox for the post!

Flag 6 people liked this. | Edit | | Reply |

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/#
By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/

Why a volcano? What do symbols like this represent? Why do both art and ads use them?
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Cluster Mag > Arts > The End of Us Versus Them http://vyoutu.be/v8 AA2eGb
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/#

By Brad Troemel


http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/#

By Brad Troemel
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When | was a child ?
| saw the world through (
the eyes of a criminal.
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| saw with his eyes the blue
o~
sky and the flower filled \\\“"\"'

work of fields.
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http://youtu.be/v8 AA2eGbnl



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/#

By Brad Troemel
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http://youtu.be/v8 AA2eGbnl



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Why does familiarity and gaming sell? What is demographic of desire?
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Cluster Mag > Arts > The End of Us Versus Them .
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# htt . /] outu. be/V8 AAzeGb

By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Contrast this image with the previous ones. Explain why it is here.

Cluster Mag > Arts > The End of Us Versus Them ok
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# htt .//youtu. be/V8 AAzeGbn

By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

is this a frame from an ad or from an artwork?
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Cluster Mag > Arts > The End of Us Versus Them .
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# http.//voutu.be/v8 AAzeGbl

By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

What is this? Discuss.
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Cluster Mag > Arts > The End of Us Versus Them .
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# htt . // outu. be/V8 AAzeGb

By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Why do disasters motivate? What do they motivate?

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# -/ /voutu.be/v8 AA2eGb

By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Why this? What symbolic field does it emerge from?

Cluster Mag > Arts > The End of Us Versus Them httDZ / /voutu.be/v8 AA2eGbi

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/#
By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Who paid for this? Did anyone pay?

THE HUMAN BODY AS CONSTRUCTION SITE

PRARRADISE I.OS

)

Cluster Mag > Arts > The End of Us Versus Them .
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# htt p:/ /youtu. be/V8 AAzeGb

By Brad Troemel


http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Explain the post-modern meta-frame applied over flight simulator and romance.

| MIAN

’
l.\‘/ r~

:"“A j“‘

. A eV o oo il ‘p..'

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# http://youtu.be/v8 AA2eGb
By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Cluster Mag > Arts > The End of Us Versus Them
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/#
By Brad Troemel

ONE FLESH

http://youtu.be/v8 AA2eGbnl



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI

Who are coup de grace?

COUP DE GRACE

Cluster Mag > Arts > The End of Us Versus Them

http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/# htt; / /outu.be/v8 AA2eGbnl

By Brad Troemel



http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://theclustermag.com/blog/2013/01/the-end-of-us-versus-them/
http://youtu.be/v8_AA2eGbnI
http://youtu.be/v8_AA2eGbnI



http://dinca.org/rafael-rozendaal-one-question-artist-interview/4688.htm

What is his story?

Stagnation means Decline
Rafael Rozendall
(2002)

http://www.stagnationmeansdecline.com/



http://www.stagnationmeansdecline.com/
http://www.stagnationmeansdecline.com/
http://www.stagnationmeansdecline.com/

What is his story?

:
|
|
|
i
!
d
:
:
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“In the 1990s Saatchi started to
sell his American collection and
buy contemporary work from
Britain. Among his first purchases:
a glass container holding a cow'’s
rotting head, with maggots and
flies, by a recent art school
graduate named Damien Hirst.
Saatchi also acquired "Everyone |
Have Ever Slept With 1963-1995,"
by Tracey Emin, a tent appliquéd
with names of the artist’s sex
partners, her relatives and her
two aborted children, reportedly
paying $60,000. Saatchi started
making the rounds of young
artists’ studios, showing up in his
green ROLLS-ROYCE ( RYCEY.PK -
NEWS - PEOPLE ) and, if he liked
the work, buying an artist’s entire
inventory.”

http://www.forbes.com/forbes/2009/1228/smart-
collecting-chapman-hirst-art-of-being-charles-saatchi.html



http://www.artoholic.com/
http://www.forbes.com/forbes/2009/1228/smart-collecting-chapman-hirst-art-of-being-charles-saatchi.html
http://www.forbes.com/forbes/2009/1228/smart-collecting-chapman-hirst-art-of-being-charles-saatchi.html

Tell me the story of this ad.
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http://marzipanandmarmite.wordpress.com/2011/07/31/tackling-an-age-old-controversy/

How much is it worth? Post links to their current work.

“Saatchi & Saatchi is a global advertising
agency network with 140 offices in 76
countries and over 6,500 staff. It was
founded in London in 1970 but now
headquartered in New York. The parent
company of the agency group was known
as Saatchi & Saatchi PLC from 1976 to
1994, was listed on the London Stock
Exchange until 2000 and for a time, was a
constituent of the FTSE 100 Index. In 2000,
the group was acquired by

thePublicis Groupe.”



http://en.wikipedia.org/wiki/Advertising_agency
http://en.wikipedia.org/wiki/London_Stock_Exchange
http://en.wikipedia.org/wiki/London_Stock_Exchange
http://en.wikipedia.org/wiki/FTSE_100_Index
http://en.wikipedia.org/wiki/Publicis

NEW MEDIA



Hyper-Matrix
Jin-Yo Mok
(2012)

Hyundai corporate sponsored installation
In talk at SCM in January, he referred to himself as Korea’s richest media artist.

https://vimeo.com/46857169
http://www.fastcodesign.com/1670724/a-movie-theaters-walls-broken-into-thousands-of-pulsating-

pixels
http://www.thecreatorsproject.com/creators/jin-yo-mok



https://vimeo.com/46857169
https://vimeo.com/46857169
http://www.fastcodesign.com/1670724/a-movie-theaters-walls-broken-into-thousands-of-pulsating-pixels
http://www.fastcodesign.com/1670724/a-movie-theaters-walls-broken-into-thousands-of-pulsating-pixels
http://www.thecreatorsproject.com/creators/jin-yo-mok
http://www.thecreatorsproject.com/creators/jin-yo-mok

What is R&D?
Do you agree?

23 Ociobor 2012 7 gvont, psturg. roflesion
This was a presentation | delivered at FITC's ETA Conference in Toronto, 19 October 2012

From the program notes: “A surprising number of loday’s most widely-used information technologies had their
beginnings as provocative protolypes conceived and developed by new-media artists. In fact, new-media
innovations are increasingly onginated and shaved by individual artists and tiny artist-collectives — independent
artists and creative technologists who, more often than not, contribute to (and work with the help of) tightly-knit
open-sowce communities for commons-based peer production. Unfortunately, a senes of high-profile public
disagreements has damaged covporate reputations, while simultaneously leaving new-media artist-developers
feeling like the “unpaid R&D division of the advertising industry”. The needs and goals of these individuals and
groups are sometimes at odds with those of the advertising industry, but are sometimes swprisingly
complementary, t0o. This talk buids the case for recognizing the productive influence of new-media arts on
advertising and technology, and presents some best practices and mutually beneficial strategies for collaborating
and negoliating with hacker collectives, open-sowce communities, and independent new-media atists.”

Golan Levin ETA 2012

HOW TO GET MORE &
BETTER FROM YOUR
AGENCY’S INFORMATICS

RESEARCH DIVISION

Golan Levin (@golan)
Emerging Technology in Advertising
FITC / Toronto, 19 October 2012



http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/

YOU ARE TROLLING

PSFK
WMNMNA
CREATIVEAPPLICATIONS
AND WE BOTH KNOW IT



http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/

How

nagiring Crestive Dusiness CVENTS REPORTS VIDLOS

has psfk N

7 Bun Carf vha . rduantr sl Drand Doww Mo sswr Rarmgade | o Nacals Wright, Crog Pworen
Changed H -‘:' Phrve Trete Of Navenalid - Mow Dig Caz Mg Dats Get? P Hogganens Can Sasn The
v Mazagers ‘ Ken'ly RoeDy Kig ol Saw Of g
. L
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http://www.psfk.com/

we make money r 2’ [recorm aien | bfow g FESST
Find an artist .

on - - r—‘
smPBbmhl.ammroummedtyofcyborgs
we make money not art

who makes art that
looks like ads.

Describe and discuss. 8 %‘ e
-
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http://we-make-money-not-art.com/

Are artists on Creative Applications brands?

CreativeApplications. Net reports innovation and
c R EATIVE catalogues projects, tools and platforms at the intersection

APPL'CAT'ONS of art, media and fechnology. Read more here or contact
NETWORK NGO

Search

% Fealured

Shedding Light on Creating spectacles You Naked -~ Flat-e for Senseless Drawing Bot  Kentucky Route Zero -~ 3D Printed Record -

Squidsoup - A with d3 / United Visual Warp Records and #2 by Takahiro Mysterious narrative by  600dpi into 11kHz with
Conversation with Artists - Special Jamie Lidell Yamaguchi and So Cardboard Computer Processing and
Anthony Rowe Feature Kanno ModelBuilder

QO 123


http://www.creativeapplications.net/

NEW-MEDIA ARTISTS
ARE THE UNPAID
R&D DEPARTMENT
OF AD AGENCIES



http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/



http://www.evan-roth.com/work/

Describe

an interactive
ad or artwork
you
experienced.

Myron Krueger is a pioneering American computer artist who developed some of the earliest computer-based interactive artworks.
Pictured at left is a scene from Myron Krueger's landmark Interactive artwork, Video Place, which premiered publicly in 1974, Camera
based computer play begins here, The Video Place project comprised at least two dozen profoundly inventive scenes which
comprehensively explored the design space of full-body camera-based interactions with virtual graphics — including telepresence
applications, drawing programs, and (pictured here, in the “Critter” scene) interactions with animated artificial creatures. Many of these
scenes allowed for multiple simultaneocus participants, connected over networks In shared virtual environments

By 2003, techniques for full-body camera-based interactions were considered inexpensive and reliable enough for mass
commercialization. Pictured here, at right, is a screenshot of the Sony EyeToy, which sold more than 10.5 million units. The Kinect has
only taken things further. Myron showed the way -- he practically INVENTED the vocabulary of interaction, the same way that Eisenstein
and others invented the vocabulary of film but today he's practically penniless,


http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/

Is this institute
a brand?

Why do they
exist?

Why are they
named
“applied
autonomy”?

MAIN

MISSION

PROJECTS

P LITTLE BROTHER

P GRAFFITIWRITER

P STREETWRITER

P I-See

P TXTmod

» Terminal A

DOCUMENTS

ASSOCIATES

Pl & cocamionad cheacked o
. ) sppledeutonoesy com
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SHIVARMAV VI MRV s sy

PRESS RELEASE
July 7th, 009



http://www.appliedautonomy.com/

chris
boursan oshea

with Home > Installations > Mand fom Above
this? _

Hand from Above
Which Dic 11t a [ous A giant hand that plays with you on the street
company Consultan
stole A4
it? o

Hand From Above encourages us to question cur normal routine when we often find
ourselves rushing from one destination to another. Inspired by Land of the Giants and
Goliath, we are reminded of mythical stories by mischievously unleashing a giant hand
from the BBC Big Screen. Passers by will be playfully transformed. What f humans
weren't on top of the food chain?

Unsuspecting pedestrians will be tickled, stretched, flicked or removed entirely in real-
time by a gant deity.


http://www.chrisoshea.org/hand-from-above

How was it made? Reverse engineer it.
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& Forms (excerpt)

Memo Akten

memd tviorms

s e o i 2


https://vimeo.com/38017188

Is this art? If not, why not?

SMART MOTION

BROWSE THIS CHANNEL

SHOUT BOX

~a



https://vimeo.com/channels/smartmotion/47172247

Who are

S*****?

Are they
thieves?

Which artists
stole? Are they
thieves.

Define
and discuss
appropriation.

CASE HISTORY: $****+
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British artist Memo Akten has gotta be the most frequent target for this kind of ripoff. Last
year, the Madrid-based media production company $S***** not only copped his “Gold Dust”
video wholesale; they put their own watermark on it! S***** not only used Memo's video to
advertise themselves, but videos of 25 well-known works by others, too. Then, in a dossier of
“their” available projects, they stated the cost and delivery time for each work.



http://www.flong.com/blog/2012/new-media-artists-are-the-unpaid-research-division-of-ad-agencies/

Is a story like a commodity? Is a myth?

Faust

A PARTIAL LIST OF FAUST IN HISTORY

Mercedes-Benz - Soul - Super Bowl XLVII (2013)
http://adland.tv/commercials/mercedes-benz-soul-super-bowl-xlvii-usa

Jan Svankmejer, Faust (1994)
http://youtu.be/38nSgWs26TE

Johann Wolfgang von Goethe, Faust (1808)

Faust, etching by Rembrandt (c. 1650)

Christopher Marlowe, The Tragical History of Doctor Faustus (1604)

Historia von D. Johann Fausten, (1587)



http://adland.tv/commercials/mercedes-benz-soul-super-bowl-xlvii-usa
http://adland.tv/commercials/mercedes-benz-soul-super-bowl-xlvii-usa
http://adland.tv/commercials/mercedes-benz-soul-super-bowl-xlvii-usa
http://youtu.be/38nSgWs26TE
http://youtu.be/38nSgWs26TE
http://en.wikipedia.org/wiki/Johann_Wolfgang_von_Goethe
http://en.wikipedia.org/wiki/Johann_Wolfgang_von_Goethe
http://en.wikipedia.org/wiki/Rembrandt
http://en.wikipedia.org/wiki/The_Tragical_History_of_Doctor_Faustus
http://en.wikipedia.org/wiki/The_Tragical_History_of_Doctor_Faustus
http://en.wikipedia.org/wiki/The_Tragical_History_of_Doctor_Faustus
http://en.wikipedia.org/wiki/Historia_von_D._Johann_Fausten_(chapbook)
http://en.wikipedia.org/wiki/Historia_von_D._Johann_Fausten_(chapbook)
http://en.wikipedia.org/wiki/Historia_von_D._Johann_Fausten_(chapbook)

TIME FOR YOU TO DO SOME IN-CLASS RESEARCH

Enjov this DEC (discovery-enriched curriculum) moment.

Use them cellphones.
Explore the links on the following page.
Find precedents for examples.

Use CLAPP
http://glia.ca/scm/CLAPP

Develop a critical sense of the history underlying ads,
post the evolution and lineage of ideas moving through culture.
Use the knowledge you already have: Hong Kong references welcomed.

Remember: blog presentations are tomorrow. Use this time to make a post.


http://glia.ca/scm/CLAPP

RESOURCES



»  an & the ads that soke
Basic  Videos  Privacy Y . them (monay)
Manage videos in this album N B e T
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https://vimeo.com/album/2124322
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https://www.google.com.hk/search?q=logo

N e O A
i

WLDS LARGEST ARCHIVE OF SUPERBOWL COMMERCIALS gm‘r‘i\‘l

Forty-ONE, FORTY-ONE! 41 vears of super bowl ads!

Welcome to the worlds largest archive of superbowl commercials. In some vears all the regional ads are
included as well, but "banned ads” that claim to have been rejected from the superbowl are not. If it aired
nationally during the superbowl, it's included. We now have 41 out of the 46 super bowl vears, making this
the worlds largest collection of super bowl ads. You're welcome!

For the latest gossip about this years super bow] ads, see s



http://adland.tv/SuperBowlCommercials

Google - Parisian Love - (2010) :30
http://adland.tv/commercials/google-parisian-love-2010-30

The Machine is Us/ing Us (2007)
http://youtu.be/NLIGopyXT ¢



http://adland.tv/commercials/google-parisian-love-2010-30
http://adland.tv/commercials/google-parisian-love-2010-30
http://adland.tv/commercials/google-parisian-love-2010-30
http://youtu.be/NLlGopyXT_g
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http://www.urlesque.com/2009/04/07/the-100-most-iconic-internet-videos/

Uploaded videos vy

ART TAOUGHTZ

with

HENNESSY
Y OUNGMAN

ART THOUGHTZ: How To Be A Successful Artist
Hennessy Youngman - 26 vide 58,600

E Subscri...

i Like o About

Uploaded on May 2, 2010

TO QUOTE B.I.G. "I BEEN IN THIS GAME FOR YEARS/ IT MADE
ME AN ANIMAL/ THERE'S RULES TO THIS SHIT/ | WROTE ME A
MANUAL/ A STEP BY STEP BOOK TO GET YOUR GAME ON


http://www.youtube.com/watch?v=hNXL0SYJ2eU&feature=share&list=UU1kdURWGVjuksaqGK3oGoxA

EXTRAS



Don’t have time for Social Media?

Let a SocialConcierge do it for you

f Learn Mo:.



http://go.constantcontact.com/socialconcierge

Look at what they
make us give

Dentsu (ad agency sponsored AR toy video)
Suwappu
(2011)

http://www.mcgarrybowen.co.uk/blog/2011/04/05/introducing-suwappu/



http://www.mcgarrybowen.co.uk/blog/2011/04/05/introducing-suwappu/
http://www.mcgarrybowen.co.uk/blog/2011/04/05/introducing-suwappu/
http://www.mcgarrybowen.co.uk/blog/2011/04/05/introducing-suwappu/

Wobbles
Lena Steinkiihler
(2013)



https://vimeo.com/52529919
https://vimeo.com/squaredesign
https://vimeo.com/squaredesign

SAATCHI & SAATCHI

THE LOVEMARKS COMPANY


http://www.sonicscoop.com/2012/05/27/music-supervision-at-saatchi-saatchi-ryan-fitch-on-licensing-libraries-and-discovering-new-artists/



http://www.saatchis.com/
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http://adland.tv/content/liaa-2007-gold-print-winners



http://fx.worth1000.com/entries/607122/brain-brand

THOMAS GOHEY

PROJECTS PRESS CONTACT LINKS CV

|

cesign
LAl

Total Amount of Money Rendered in
Exchange for a Masters of Fine Ards Degree
to the School of the Art Institute of Chicago,
Pulped into Four Sheets of Paper

2008

49 983 US dollars courtesy of the
Department of Mutilated Currency In
Washington, D.C. and the Federal Reserve
8ank of Chicago

£3In x 47In each

$49983


http://thomasgokey.com/artwork/233751_Total_Amount_of_Money_Rendered_in.html

